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Rector of the University, Dr. Patrick 

Kenniff, describes Concordia’s 
$61,700,000 multi-purpose capital 
development program as ‘‘one of the 
most ambitious and creative undertakings 
launched in recent years by a Québec 
university.’’ 

His report continues: ‘‘As one of 
Canada’s largest and most strategically- 
located universities, Concordia is com- 
mitted to an ongoing process of institu- 
tional renewal for which it is well equip- 
ped, both academically and ad- 
ministratively. 

“‘The program, which is being funded 
in part through the University’s current 
Capital Campaign, re-affirms the Con- 
cordia commitment to excellence by its 
Board of Governors, faculty, staff, 
students and alumni. 

“Tt confirms recognition of Concor- 
dia’s key role in higher education by the 
Québec government, which recently 
allocated $18.7 million in scarce capital 
grant funds as its share. 

“It demonstrates the University’s 
capacity for innovation in the arrange- 
ment of separate, private financing for an 
important $18,000,000 segment of urgent 
building needs. 

“Moreover, it provides Concordia’s 
growing company of advocates in 
business and the community at large with 
many diverse opportunities to ensure that 
this dynamic University is fully prepared 
to face the challenges of a new era in 
higher education. 

“To raise the $25,000,000 private sec- 
tor share of Concordia’s capital program 
is the role accepted by a dedicated team of 
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[: a message to potential donors, the 


A Report from the Rector 


CONCORDIA UNIVERSITY CAPITAL PROGRAM 


TABLE OF NEEDS 
CONSTRUCTION 
Downtown Academic 
and Library Building $36,500,000 
West-End Campus Academic 
and Library Building 13,950,000 


CONSOLIDATION AND RENOVATION 


Improving and expanding existing physical 
facilities for the faculties of Arts and Science, 
Commerce and Administration, Engineering and 
Computer Science and Fine Arts. 


TEACHING AND RESEARCH INSTALLATIONS 
AND EQUIPMENT 


DEVELOPMENT FUNDING 


$50,450,000 


$ 6,750,000 


$ 580,000 


Colleges, Centres and Institutes $ 2,670,000 

Scholarships and Fellowships 1,250,000 $ 3,920,000 

TOTAL ESTIMATED COST OF PROGRAM $61,700,000 
SOURCES OF FUNDS 

Government of Québec $18,700,000 

Leaseback Development 18,000,000 $36,700,000 

CONCORDIA CAPITAL CAMPAIGN OBJECTIVE $25,000,000 


en neeneneenneeeeeneeseeeeeeee eens eee | 


Building together 


BACKGROUND TO THE CAPITAL DEVELOPMENT PROGRAM 


CONSTRUCTION $50,450,000 
(Academic and Library Facilities) 


Two important construction projects — one on each of the University’s two campuses — constitute the major components 
of the capital program. Both are urgently required to house University services and departments currently occupying inade- 
quate or unsuitable space in, for the most part, rented accommodations. 

For example, Concordia’s scattered library facilities are completely inadequate to serve its student population of 25,000, 
despite the fact that they are open seven days a week, from 12 to 15-1/2 hours a day. 

The main facility is housed in the Norris Building, a YMCA property which was never intended to serve as a busy modern 
library. Access is generally bad; there is only one elevator for the whole building. Also, there is not nearly enough room even 
for the current collection. More than 400,000 volumes are stored in — and must be retrieved from — a converted fur 
warehouse, where the absence of proper temperature control is harming the collection. Further, all the technical services are 
housed in rented premises at some distance from the libraries. 

On the west-end campus, too, there is far too little space for the collection that should be immediately available, and the 
students do not have enough room for studying. 

The sum of $13,750,000 will be allocated from the Capital Campaign towards the construction of new library facilities. This 
money, together with a grant of $18,700,000 from the Québec Government will enable the downtown library facilities to be 
centralized in new premises to be constructed opposite the Henry F. Hall Building. It will also permit the Vanier Library on the 
west-end campus to be remodelled and doubled in size; a larger auditorium will be provided and linked to the Campus Centre 
by an atrium. 

The portion of the downtown complex reserved for non-library use will be financed privately and rented to the University 
until such time as it can assume ownership. 


CONSOLIDATION AND RENOVATION $6,750,000 


The four teaching faculties which constitute Concordia University are all in need of improved or expanded teaching, 
research and office facilities. 

For example, the University’s largest Faculty — Arts and Science — occupies a wide variety of accommodations, varying 
from converted private residences purchased by Concordia to rented offices in commercial high-rise buildings. Necessary 
upgrading of existing facilities or relocation of departments will be affected as part of the capital development program. 

The Faculty of Commerce and Administration has a rapidly-growing reputation throughout North America. In recent years 
it has established the Concordia Transportation Management Centre, the Concordia Centre for Management Studies and it 
sponsors Canada’s largest MBA CASE Competition. Accordingly, funds are now required for consolidation purposes in this 
period of intense development of the Faculty’s activities. 


Shown above is the architects’ model of one of the two major construction projects featured in the University’s Capital 
Development Program. This building will be located on the downtown campus. 


Building together 


Construction scheduled for the west-end campus will form part of the complex illustrated in the above architects’ model. 


New construction on the downtown campus will make possible the more practical allocation of space elsewhere, particularly 
in the Henry F. Hall Building. This will release to the Faculty of Engineering and Computer Science, one of the most 
research-productive schools in Canada, an area badly needed for expansion of its laboratories. The campaign includes funds 
for refurbishing that area and equipping the laboratories. 

The Concordia Faculty of Fine Arts, which has an international reputation, is organized in two divisions. Visual Arts is now 
housed in its own specially-designed building; the premises that Performing Arts use require significant improvement. 

The theatre section is based on the west-end campus, and its main building there, the Chameleon Theatre, an adapted 
wooden structure, meets neither teaching nor performance needs. These facilities must be replaced. 

The music section, which has grown considerably in recent years, does not have a concert hall. An existing auditorium 
downtown, currently used as a cinema and lecture hall, can be adapted at reasonable cost to serve also as a concert hall. 


Teaching and Research Installations and Equipment $580,000 


Included among the campaign projects are several items of laboratory installation or equipment for which government 
funds are not available. They reflect the broad scope of Concordia activity and interest on both campuses. 


Colleges, Centres and Institutes $2,670,000 


A major challenge facing the University is to preserve its rate of innovation and development ina period of retrenchment, 
particularly through its colleges, centres and institutes. 

The Institute of Applied Economic Research, for example, works with the corporate sector specializing in regional economic 
policies and issues. 

The Concordia Centre for Management Studies was established by the Faculty of Commerce and Administration to rein- 
force the relationship of the business community and the University, and ensure that our teaching programs and other services 
properly answer the needs of business. It works through conferences, seminars and less formal exchanges. 

The Concordia colleges are the result of a major effort to diversify and make more personal the educational experience of 
undergraduate students in the Faculty of Arts and Science. Each represents a particular approach to our philosophy of educa- 
tion. Each maintains specific programs and serves as an ideas forum for students, faculty and in some cases the outside com- 
munity. The seven colleges are: the School of Community and Public Affairs; the Institute for Cooperative Education; Liberal 
Arts College; Lonergan University College; the Centre for Mature Students; Science College; the Simone’de Beauvoir In- 
stitute. 


Scholarships and Fellowships $1,250,000. 


Included in the campaign is the support of scholarships for undergraduate students and fellowships for graduate students. 
For an institution with a tradition of accessibility and social responsibility, Concordia has relatively few endowments available 
to assist exceptional and deserving students requiring financial support. This fund will help rectify the situation. 


Building together 


A Dedication to Excellence 


DISTINCTIVE FEATURES OF 
THE CONCORDIA 
EXPERIENCE 


¢ Concordia is the only university in 
Québec and one of only four in Canada to 
offer an undergraduate degree program in 
Computer Engineering. It is also the only 
university in Canada to offer graduate 
and undergraduate programs in Building 
Engineering. 


¢ Concordia is introducing an Executive 
MBA Program for middle and upper 
management personnel who require new 
or enhanced skills to further their careers. 
When the program takes effect in 
September, 1985, Concordia will be the 
only university in Québec and one of only 
three in Canada offering such a service. 
Instruction will be provided during inten- 
sive day-long sessions held each week over 
a two-year period. 


e The Engineering Faculty’s Centre for 
Building Studies is unique in Canada. It 
offers the country’s only integrated pro- 
gram of teaching and research related to 
all aspects of the building and construc- 
tion industries. 


© Concordia’s Faculty of Fine Arts is the 
only fine arts faculty in Eastern Canada 
with a master’s program in Art Therapy 
and a doctoral program in Art Education. 
The former provides social workers, 
therapists, special education teachers and 
guidance counsellors, among others, with 
the diagnostic skills they need to treat 
autistic and emotionally disturbed 


youngsters, delinquent adolescents, and 
adults. It is also the only Fine Arts Facul- 
ty in Canada with a master’s program in 
Art History devoted to the study of Cana- 
dian history. 


¢ The Commerce Faculty recently opened 
the Concordia Transportation Manage- 
ment Centre, the only such centre in 
Québec providing training for tomor- 
row’s transportation managers. The cen- 
tre collaborates closely with CN, CP, Air 
Canada and Canada Steamship Lines 
Ltd., among others. 


¢ In cooperation with the Faculty of Arts 
and Science, the Faculty of Commerce 
and Administration offers Canada’s only 
graduate diploma in Sports Administra- 
tion. The program includes an internship 
with any one of a number of professional 
sports organizations. 


Rector’s Report 
(continued from page one) 


volunteers. It is headed by Bill Stinson, 
President of Canadian Pacific Limited, 
one of the many major employers of Con- 
cordia graduates. 

“‘On behalf of the University, the cam- 
paign volunteers are now seeking your 
generous support. for ir capital pro- 
gram. I would like to join with them in 
urging your fullest participation,’’ he con- 
cludes. 


CONCORDIA AT A GLANCE 


e Concordia University is one of the 
largest universities in Canada. It has more 
than 25,000 full-time and part-time 
students — at the graduate and 
undergraduate levels — enrolled in four 
Faculties: Arts and Science, Commerce 
and Administration, Fine Arts, and 
Engineering and Computer Science. 


© Concordia educates 15% of Québec’s 
university students for only 10% of the 
province’s university education budget. 


The University owns or rents space in 72 
buildings on two campuses: one 
downtown and one in west-end Montréal. 


e There are approximately 700 full-time 
professors and 700 part-time instructors 
at Concordia. Among the latter group are 
a large number of professionals drawn 
from the business community such as 
financial analysts and certified accoun- 
tants. 


HOW YOU CAN 
CONTRIBUTE TO THE 
CONCORDIA CAPITAL 

CAMPAIGN 


Gifts may be pledged over a period of 
years. Receipts valid for income tax 
purposes will be sent to all donors. 

Cheques should be made payable to the 
Concordia University Capital Campaign. 
The mailing address is: 

1455 de Maisonneuve Blvd. West 
Montreal, Que. H3G 1M8 
Designated and memorial gifts are most 
welcome, and may be discussed with the 
volunteer canvasser or the Campaign 
office at the University (514) 879-2874. 


CAPITAL CAMPAIGN 
STEERING COMMITTEE 


NATIONAL CHAIRMAN 
William W. Stinson 


NATIONAL VICE-CHAIRMAN 
Claude I. Taylor 
Major Corporate Division 


VICE-CHAIRPERSONS 


G. Drummond Birks 
Special Names Division 


Maurice Bourgault 
Member-at-large 


Peter Bronfman 
Member-at-large 


Susan Hoecker-Drysdale 
University Division — Faculty 


Peter A. Howlett 
National Alumni Division 


Lynn Keays 
University Division — 
Undergraduate Students 


Emer Killean 
University Division — 
Graduate Students 


Bernard Lamarre 
Professional Division 


Pierre Laurin 
Member-at-large 


Norman McDonald 
Public Relations Division 


Robert Y. McGregor 
National Individual Gifts 


Roslyn L. Muer 
University Division — Staff 


Ronald T. Riley 
National Foundations Division 


Richard J. Schmeelk 
Member-at-large 


James H. Smith 
Corporate Division 


EX-OFFICIO MEMBERS 
Chancellor of the University 
W. Earle McLaughlin 


Chairman, Board of Governors 
Donald W. McNaughton 


Rector and Vice-Chancellor 
Patrick Kenniff 


Campaign Director 
Joseph J. Berlettano 


